ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

3 Epyanelobnkn
AVTAyWVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H enmixeipnon KOYPEAAAZ FAAAKTOKOMIKA ANQNYMH ETAIPIA nou €dpevel oTnv nepipepeia AuTiknG Makedoviag
evTaxbnke otn O0paon «EpyaAeiobnkn AvraywvioTikOTNTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon oToxeuel
oTn BEATIWON TNG avTaywvIoTIKOTNTAG TWV HIKPWV Kal MOAU MHIKPWV EMIXEIPAOEWY, €nNevOUOVTAG OTOV NAPAYywYIKO
EKOUYXPOVIOKO TOUG, TNV UIOBETNON OUCTNHATWY Tunonoinong & niortonoinong, Kabwg kair o€ branding kalr yneiakn
npoBoAnR.

O ouvoAIkOG npoUnoAoyiopoc TnG enevdouong eivalr 200.000,00€ ek Twv onoiwv n dnuooia dandvn aveépxeral o€
130.000,00€ kai ouyxpnuaTtodoTeiTal and Tnv EAAAGda kal 1o Eupwnaiko Tapeio Mepipepeiakne AvanTtu&nc Tng
Eupwnaikng 'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoiegital, nepiAapBavel enevOUOEIG

OTIC NAPAKAT®W KATNYOPIEG:

v MnxavnuaTta - EEonAiopog

MEow TNG CUHHETOXNG OTNn ApAon, N enIXEipnon NETUXE:

v BeATiwWON TNG AVTAYWVIOTIKOTNTAG TNG

v au&non Tng kepdoPopiag TNG

v gvioxuon Tng eEwoTPEPEIAg

v/ ENEKTAOCN TNG Ayopdc WE TN NPooBnKn VEWV NMPoiovTwyv & UNNpPeCI®V
v €€a0@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNNPETIES

v au&non Tng napaywylkotTnTag & BeATiwon AsIToupyikwyv d1adikaciwv
v/ gvioxuaon TNG ENIXEIPNPATIKOTNTAG

v/ 31aTnpNon NoIoTIKWV BECEWY €pyaaciag

Me Tn oupPBoAn Tou EMAVEK gvioxUBnke n enixeipnon ano@epovtag opeAn oTnNV avTaywvioTIKOTNTA TNG XWPAg Kabwg

KAl TNV TOMIKA olkovoia.
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